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Instruction : Answers should be written completely either in Kannada
or in English only.

SECTION - A
SN - D

1. Answer any seven questions. Each question carries 2 marks. (7x2=14)
D) 53,3030 7 [,3NRYNR U0, B,303R000 B3N 2 L90TNTD.
A et > = ke
a) Define the term “Marketing”.
“a‘mcbéé% 8,00 TTTWTY, 239,209, A
b) What do you mean by Internal Marketing ?
SOBOT BITOTES, T, 8,050 OTTERD ?

c) What is Marketing Mix ?
TIVFEEIOTY €03T,£9 £90TT 0T ?

d) State any 2 types of Marketing Environment.
BB L0 TORTT CIRFTOTWIAR 2 WPNTR), S9R.

e) What is Product Planning ?
PUST O3REWT DOTITEID ?

f) What is Web 2.0 Digital Media Industry ?
220 2.0 G233 0eR03R VT HOTTEI ?
g) Expand SolLoMo.
SoLoMo =0 WFOA.
h) What is E-mail Marketing ?
Q-0 BRTFLIONE DOTTEID ?
i) State any two benefits of Programmatic Advertising.
T, 012,359, £55° 135080098 OIRRTIVTTR 2 THPNTFRY, VA
j) Give the meaning of Story-telling and Content marketing.
T TEPT WoBY QWO BWRFELIONT D A
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SECTION - B
SN - W

‘- Answer any three of the following questions. Each question carries 8 marks. (3x8=24)
OIRRTWTR 3 @%ﬁ@ﬁ VB OR. T,S803R0T0 @eﬁtodw 8 ©08NYIY, TWeoHTIBT.

2. Explain the approaches to the study of marketing.
SITEEION® 953, 03T TRONYIY, DBOA.

3. Analyze the external factors of marketing environment.
RIBFEION® TOFTT 2om; SoBNIRY, DFeR.

4. Briefly analyze the reasons for the failure of new products.
GO BT TF DPOZOD T0LINTD), RO3TmoN LA,

5. Explain internet relationships in the business world.
=, VTT WNETY, 5030°2300T ﬁowoqﬁﬁ%fa‘% DO,

6. Explain the benefits of experiential marketing.
eﬁmzﬁmqj W LIOTT S @ea;fmfagt NTWOA.

SECTION - C
QPR - 2

Answer any three of the following questions. Each question carries 14 marks. (3x14=42)
CINRTTTR 3 @@; AR UB0R. B,308R0%0 T,3 050 14 BOBNYTY, TROOTES.

7. Explain the functions of holistic marketing in detail.
KON, DIFE 30T TI0F TR, IO

8. Explain the bases of marketing segmentation in detail.
BRFF LI VIS SEITNYTY, QB[O

9. Write an explanatory note on various elements of marketing-mix.
SBRBFESONT 0T, 00T NG 03NS 27} IWTTZT 33388 20B0WD.

10. Explain the components of online marketing environment.
&3 & Soedredon” BoxTH BOBNTR), B[OR.

11. Whatis Omnictiannel marketing ? Explain the benefits and process of Omnichannel
marketing.
220 WV @B eSont ©omT DO ? 2R BRBE LIS GRLIRTL =00
%3 oiaodmg{ QWOR.




