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V Semester B.Com. Examination, February/March 2024
(NEP Scheme) (Freshers)
COMMERCE
5.6 B : Digital Marketing (Vocational — 1)
(Common for both B.Com. and B.B.A.)

Time : 2% Hours Max. Marks : 60
Instruction : Answer completely either in English or in Kannada.

SECTION — A

Answer any six sub-questions. Each sub-question carries two marks. (6x2=12)
OUREYTITTR @00 YVT-T,ZRVR VB0, B,803R0w> VBT, B 0300 LT S0FNTRY,
ToLTTT.

1. a) State any two email marketing tools.
OSRR)TC RTTD B W eont maﬁdﬁe;;d.gL E9R.

b) Expand SEO and SMM.
SEO &3 SMM &) Q%0

c) What is traffic ? Give an example.
T QOTTER 7 20T YVTITTT BRR.

d) Name some of the Google Adwords ad exiensions.
oy Google Adwords 2508¢0080 DITHNTRY, BHOR.

e) Give the meaning of conversions.
TOTIFINY WP R, Ve .

f) What is conversion tracking ?
WODBES 832, BON* DOTTERD ?

g) Mention any two some bidding options.
C0TYTIe TR WRON® SORI), wveesda.

h) Give the meaning of campaign.
T 2TT SHFITY, VeR.
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SECTION - B

Answer any three questions. Each question carries four marks. (3%4=12)
BRPYTETR Fowdd BN CUSOR. 3,30300%) 3,030 B0, ©0BNYIY
BROQTITT.
2. Explain the problems faced in digital marketing.
Qe263er RIFELION'SE), ATOROITD :sm:a?sne;as% DROA.

3. Discuss the recent trends in SEO.
SEO 59, 08w &%,3Nne), WA,

4. Differentiate between Adwords and Adsense. S o s
Adwords =08 Adsense SRS B,TYANT E9AD.

5. Which skills do you need to have to become a digital marketing professional ?
DI PIFF L30T %éa’dmﬁw Rezy) 03RE TIBY,NTRY BROQTLIER ?

6. Define social CRM. Explain its significance in the context of web analytics.
o038 CRM &5, 559,809, 0R. 3 DB eRFBOD NOBLF DY, T3 WIBIFDY, WSOA- '

SECTION-C

Answer any three questions. Each question carries twelve marks. (3x12=36)
O3R)TTITTR AT %e};ﬁ@ﬁ VS OR. =,803p0%0 ajeaodw mgldzs: BOBRYIY
BRODTIZT.

7. “Content marketing is a way to engage your target audience and grow your
network of leads and customers” — Do you agree with this statement ?

RO RIFF 0N AT ™0 aujeﬁusdsg 3RBNRBRYLO w03 DY QT NG DeFRTE
R0 r@,&ﬁd&q 38R0 2WOT BRNFWINT. V) B3 BePFOOI), u@ﬁem ?

8. How can business measure the Return On Investment (ROI) in social media
marketing campaigns ?
TRRPRT BRGF BREFLOITSS, Bresod Foeds woyRsy, (RON) =, BHIONO
Ber eB030WTITD ?



M O 3- NP — 336

9. Write a short note on :
:isam wa;sé W30 :
a) YouTube Marketing
YouTube @»dsedon®
b) Linkedin Marketing
Linkedin 53307

c) Instagram Marketing.
Instagram =oeg 300",
10. Describe different bidding techniques in Google Adwords, including Auto,
CPC-based, CPA-based and CPM-based.

esedne, CPC-6555008, CPA-87208 303) CPM-e555008 %0308 Google
AdwordssE), HRT VRO 303,NTaY, H0R.

11. Define Web Analytics. Briefly explain the needs and importance of Web
Analytics.

5 DT ) 9,30,RR. HiT° STOLT S BN ER 02y T2, BB
Rog@amon QWOAD. |




